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Assessment of effects of science popularization activities
from the perspective of attractor: A theoretical model

Qi Peixiao' *, Zheng Nian', Wang Gang'
(1. China Research Institute for Science Popularization, Beijing 100081, China;
2. Institute of Policy and Management of Chinese Academy of Sciences, Beijing 100190, China)

Abstract: Assessment of effects of science popularization activities plays an irreplaceable role in impelling science popularization
modernization. This paper firstly reviewed some published literature and summarized the research status and characteristics of the
assessment of effects of science popularization activities. Based on this, the paper built up the assessment models on the effects of
science popularization activities including “attractor” in demand and investment perspective applying some relation knowledge
and theories on economics and systems science.
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