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Positions and Norms of Different Stakeholders in Science Communication

ZHAO Li —xin WANG Li — ming

( China Research Institute for Science Popularization Beijing 100081 China)

Abstract: Changes in social structures and S&T conditions hastened the emergence of different stakeholders in science communication. The structural a—
nalysis of these stakeholders based on the social role theory can build a dynamic image reflecting the real authentic process of science communication and
give explanations for the complexity of present situations in terms of those key factors such as stake purpose norms and position in science communica—
tion.
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